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Eifel / Germany 

Destination

• 2 countries, 10 counties

• 700.000 ha

• Population 900.000 

• 60 Mio day tourists

• 4,5 overnight stays



Objectives

• Preservation of the cultural landscape through

the promotion of high quality regional products

and tourism services



Stakeholders

• Goes back to the contest „Regionen aktiv“ (from ministery of agriculture) 

• Initiated for the Eifel by county of Bitburg-Prüm

• Project executive: Nature park Südeifel 

• Participants: a regional development team, consisting of 30 different 

organisations (as a subdivision of the nature park)

• Finances:

• Initial phase 2002-2006 100% 

federal funds/contest (2,5 Mio Euro)

• Following 7 years 1,8 Mio through

the Land and county funds

(declining amounts)

• From 2012 on self-financing through

licence fees



Instruments

• Development of quality criteria for 

organic and regular products 

• Establishment of a distribution

structure (grocer's shops, 

supermarkets, gastronomy)

• Marketing campaign and activities

(creation of awareness)

• Close co-operation with tourism:

• developing of quality criteria  

for accommodation facilities

and restaurants

• increasing percentage of 

brand products in the kitchen





Results

• Products: 

•Over 50 products certified

•Currently in ca. 150 retail shops

•since Dec. 2005 listed in a big supermarket chain

Turn over test year 2004

180.000 EUR

Expectation turn over

2005 1 Mio. EUR

2006 2 Mio. EUR

2008 6 Mio. EUR

2010     10 Mio. EUR 

Agriculture

5-10% profit

Handcraft

20-30% profit

Tourism

10-20% profit



Results

• Tourism: 

• 93 certified hosts using the brand logo 

and strengthening thereby their profil 

• hotels, flats, restaurants (all standards)

• Co-operation between different interest groups and identifications with the 

region has enormously increased

• Wide media presence

• Added value for the region


